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JASUN HYDE

VP, Creative and User Experience

- 14 years experience in digital advertising, design focused
- Manage a team of UX architects, Ul designers and strategists at Plastic

- Present high level creative and strategic approach to clients
- Classically trained in art and design



AMIR NEDAE

Sr. UX Architect

« 4 years In user experience

« Oversees and develops UX architecture for all client work
- |s the bridge between creative and development
« Studied information architecture at U of T
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AIR MILES® reward miles

AIR MILES Cash: Dream Balance:

7,100 2,789

Activity November 2012

Check-in Challenge O,

"5 CHECK INS (20 0AYS LEFT)

Keep going! 1237 more check-ins to become a top player.

Offers Nearby o

. Metro © Check-in

77 Hanna St. - 10m
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APP: PIZZA PIZZA
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Your Order Confirmation
Ordhor number: 1 224560

Your order placed at 9:26 AM,
Monday October 05, 2010

Fresh Mushrooms
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e‘ Green Olives

1y, Groen " BEGIN YOUR ORDER
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MOBILE ORDER
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WHAT 15 UX?

The overall experience of someone using a product
and it’s ability to meet expectations of use.



WHAT 15 GOOD UX?

To not only meet, but exceed those expectations.



UX FOR MOBILE

* Physical interaction, tap, swipe and gestures
« Smaller screens for content
 More advanced features than found on the web

« Each action requires more commitment (no rollovers)
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MOBILE: PUSH/PULL NAVIGATION

G 3 % Y =512 -~ G 2 &% B 523 - G 3 % " & 523
0 0 0
GILT {:} < Breitling Watches ' ¢ Breitling -

WOMEN MEN BABY & KIDS HOME

Breitling Breitling
Men's Transocean Men's Chronomat Swiss
Automatic 18k Gold... Made Automatic Watch
(8585842 CS1f.5579F 0 0
Fred Perry Accessories ‘ o Breitling

& Footwear _ _ Men's Transocean Automatic 18k Gold-
NDS IN 3 DAYS =’ £ / Plated Watch
: €845:85842 ($531,060.70




MOBILE: PUSH/PULL NAVIGATION Pm

Fred Perry
Apparel
h—hmmundm staple sportacear by the

Today's Top Picks




MOBILE: PUSH/PULL NAVIGATION
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MOBILE: PUSH/PULL NAVIGATION PW

NAVIGATING CONTENT

- Simplest for average users to navigate
» Show enough information to know where they are going

* Follow 3 tap max rule for all content



IRE ANATOMY
0r APP Ul

Working with Native Ul kits and layouts to build
your app.



ANATOMY: NATIVE NAVIGATION ELEMENTS
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ANATOMY: NATIVE NAVIGATION ELEMENTS

Permissions e

PUTTON

OLCLUINE A .

This tem already bas the Label “travel”. You can
23d 3 new label

o Matlas Duarte

ANSWER

1 S

Wednesday 2 July

Connected as a meda device

o Matias Duarte
E Missed Call




MOBILE: PUSH/PULL NAVIGATION pla”Zifc

Ul KITS-STARTING POINT

* As a resource for font sizes and faces

* For all page layouts and to help streamline content
* For non-custom icons and navigation

* For consistency between pages

» add custom styling after basic page structure is
determined
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BMO Bank of Montreal®
171 EAST LIBERTY ST, S..

~

Favourites

ALL IDEAS, CONCEPTS, VISUALIZATIONS, AND CONTENT ARE COPYRIGHT © AND INTELLECTUAL PROPERTY OF PLASTIC MOBILE INC.



plastic
NATIVE Ul PROS+CUNS

» Faster to implement and great for standard content
* Requires less user testing
- Can be limited on the types of features it can handle

» Can be visually limiting, and may not provide a unique
app experience



plastic
CUSTOM Ul PROS+CUONS

* For features and content not possible in native Ul layouts
* Require some sort of demo or visual cue to understand

» Take longer to develop

» Gives the ability to create a truly unique experience

* Must be user tested and handled with care



of user

From hundreds of hours
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WHAT WE'VE LEARNED: BEST PRACTICES Pm

seeee 15
CHECK OUT
— mm Mo NO ITEMS

* The user depends heavily on
the main screen

* Will only explore when they $
are “stuck”

* Represents the core of your
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FACEBOOK: UX TIMELINE pla@ifc

®

LTI R ST Notifications™ Requests

L Monica Horalk win At Grant
a3 others

Good Food, Good Frends and sict of ughs
¢ Chad Lintie posted a ink
Red Velvet Cake - Alirecipes
A tamd
Christ
Subrmtied |

Robert Scoble - Google+ - App search

that rocks: AppCrawir Unlike other

T Alexandre Roche is moved. Now an
@ Offcial resicent of San Francisco

=]

% Pedram Keyanl upioaded a moblie photo
‘ Podro Julio Serrano created an
event

2007 2009 2011 CURRENT

41 ALL IDEAS, CONCEPTS, VISUALIZATIONS, AND CONTENT ARE COPYRIGHT © AND INTELLECTUAL PROPERTY OF PLASTIC MOBILE INC.



WHAT WE’VE LEARNED: BEST PRACTICES

» Users expect 100% functionality
from the web + 10% more

* Less is more, especially when it
comes to navigation

T 9:41 AM

; chrisconnolly
\ Q Boot & Shoe Service

W 7750 likes

@& view all 25 comments
iansilber Seems like a good morning.
rourkery Be right over.

@ Like @& Comment




WHAT WE'VE LEARNED: BEST PRACTICES Pm

ty M e - e e 11-A7 ANA
¥ el LO M ) - J % 1147 Al

1D TD (Canada). 3 p g
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My Accounts

o Prima $3117.51)
- phone.droye@gmail.c... q Q

= Touch a sender image to | % $13,497.03)
select that conversation.

Google Play 2 19 Jun
G Your Google Play Order Receipt from Jun
19, 2014 — Google Play Thank you.. W $969,686.13)

Google Calendar 10 Jun
G Reminder: Super important @ Tue Jun 10,
2014 3am - 4am (phone.doe@gmail.co..

Equity

» Using 100% native Ul
elements doesn’t always
translate to good usabillity

Google Calendar 9 Jun

Reminder: Super important @ Mon Jun 9, AL

2014 12pm - 1pm...

Google Play 6 Jun
G Your Google Play Order Receipt from Jun N/A

6, 2014 — Google Play Thank you. You'v

Google Play | S $18,812.74
G Your Google Play Order Receipt from Jun
5, 2014 — Google Play Thank you. You'v.. {

Find My iPhone 2 4
F Find My iPhone has been disabledon PA
iPhone 5s. — Find My iPhone has been..  -{
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ALL IDEAS, CONCEPTS, VISUALIZATIONS, AND CONTENT ARE COPYRIGHT © AND INTELLECTUAL PROPERTY OF PLASTIC MOBILE INC.



JUR APP PROCESS



UX TEAM



PROCESS : TEAM

( VP Creative/UX J

[UX Architect J ( Strategist J

[ Ul Designer J ( Art Director J

( UX Researcher J
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= SPC Q

Favorites Offers Used Actiities
@ 10 83 2
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What's Near Me

Get 10% at Subway

2 it K
gtur O

A -

Lores :

M Get 10% at Forever 21

EPTS, VISUALIZATIONS, AND CONTENT ARE COPYRIGHT © AND INTELLECTUAL PROPERTY OF PLASTIC MOBILE INC.
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DISCOVERY



plastic
LEARN THE BUSINESS

* How will they measure success?
* Do they have the technology infrastructure needed?
* Follow the money and find business insights

« How can mobile add value to their customers?



KNOW THE USER

» Android or I0S? Users expect platform specific
interfaces

» Age range/demographic? Will influence the type of
language used, imagery and content

- Heavy or Casual? Heavy users understand native Ul
very well, while casual may not

* Motivation for using your app?






Paper Prototypes

 Creating rough, even hand-
sketched, drawings of an
interface

» Allows for quick on the fly
changes

» Allows for cheap and quick
informal usabillity testing in the
earliest stages of a project.




Low Fidelity Digital Wireframes

* Are complete With annotations, s
flow diagrams, and any other p————
supplementary information that I ——
will aid designers and technical ' '

architects

* Fully detailed, leaving nothing to
interpretation for design

» Allows for cheap and quick
iInformal usability testing in the
earliest stages of a project.




Ul DESTGN



High Fidelity Digital Wireframes

» Are as close to the final product
as can get prior to development

* |Include annotations and | FAVOURITES
animation examples for P
developers

- Can be easily converted to a 3
working prototype for very REWARDS WI A NO FEE-BMO

o 2 SPC MASTERCARD
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accurate usabillity testing



DEVELUPMENT



QUESTIONS?



